
LifeMode 1:
AFFLUENT
ESTATES
12,162,200

 Households
9.9% of

US Households

LifeMode 2:
UPSCALE
AVENUES

6,979,900 
Households

5.7% of
US Households

LifeMode 3:
UPTOWN

INDIVIDUALS
4,538,400

 Households
3.7% of

US Households

LifeMode 4:
FAMILY

LANDSCAPES
9,166,900

 Households
7.4% of

US Households

LifeMode 5:
GEN 

XURBAN
14,023,500

 Households
11.4% of

US Households

LifeMode 6:
COZY COUNTRY

LIVING
14,778,900

 Households
12.0% of

US Households

LifeMode 8:
MIDDLE

GROUND
13,453,400

 Households
10.9% of

US Households

LifeMode 9:
SENIOR
STYLES
7,128,900

Households
5.8% of US 

LifeMode 7:
ETHNIC

ENCLAVES
8,656,300

 Households
7.0% of

US Households

LifeMode 10:
RUSTIC

OUTPOSTS
10,150,900

 Households
8.2% of

US Households

LifeMode 11:
MIDTOWN

SINGLES
7,668,600

 Households
6.2% of

US Households

Households

LifeMode 12:
HOMETOWN

7,628,000  
Households 6.2% 

of
US Households

LifeMode 13:
NEXT 
WAVE
4,828,400

Households
3.9% of 

US Households

LifeMode 14:
SCHOLARS AND

PATRIOTS
1,993,100

 Households
1.6% of

US Households

LIFEMODE SUMMARY GROUPS 





LIFEMODE SUMMARY 
GROUP % of US 

Households 

% of 
GALVESTON 
Households Index 

1 
AFFLUENT EST ATES: 
Estab l ished wea lth; educated, 
we l l -t rave led marr ied coup les 

9.9 % 1.7 % 17 

2 
UPSCALE AVENUES:  
Prosperous, marr ied coup les in 
h igher dens i t y ne ighborhoods  

5.7 % 0 - 

3 
UPTOWN INDIVIDUALS:   
Younger , urban s ing les on the move 3.7 % 0 - 

4 
FAMILY LANDSCAPES:   
Successfu l younger fam i l ies in 
newer hous ing 

7.4 % 0 - 

5 
GENXURBAN:   
Gen X in m idd le age; f am i l ies wi th 
fewer k ids and a mor tgage 

11.4 % 11.5 % 101 

6 
COZY COUNTRY L IVING:   
Empty nesters in buco l ic set t ings 12.0 % 1.9 % 16 

7 
ETHNIC ENCLAVES:   
Estab l ished d ivers i t y— young, 
Hispan ic homeowners wi th fam i l ies 

7.0 % 9.7 % 138 

8 
MIDDLE GROUND:  
L i fes t yles of th i r t ysometh ings 10.9 % 26.2 % 240 

9 
SENIOR STYLES:  
Sen ior l i fes t yles revea l the ef fec ts 
of sav ing for ret i rement 

5.8 % 11.9 % 206 

10 
RUSTIC OUTPOSTS:   
Countr y l i f e wi th o lder fam i l ies , 
o lder homes

8.2 % 0 - 

11 
MIDTOWN SINGLES:  
Mi l lenn ia ls on the move; s ing le , 
d iverse, and urban 

6.2 % 23.1 % 371 

12 
HOMETOWN:  
Growing up and s taying c lose to 
home; s ing le househo lders 

6.2 % 9.7 % 156 

13 
NEXT W AVE:  
Urban den izens ; young, d iverse, 
hardwork ing fam i l ies 

3.9 % 0 - 

14 
SCHOLARS AND PATRIOTS :  
Co l lege campuses and m i l i tar y 
ne ighborhoods 

1.6 % 4.3 % 266 

L A R G E S T  L I F E M O D E  S E G M E N T S  R E P R E S E N T E D  I N  G A L V E S T O N : 
Col lege campuses and m i l i tar y ne ighborhoods 

SENIOR 
STYLES:  

Sen ior l i f es t yles 
r evea l e f f ec ts o f 

sav ing f o r 
r e t i r em en t 

11.9% 
INDEX:  101  

AVERAGE 
% OF POPULATION 

BASED ON US 
AVERAGE (100)

INDEX:  206 
ABOVE AVERAGE 

% OF POPULATION 
BASED ON US 

AVERAGE (100)

MIDDLE 
GROUND: 

L i fes t yles o f 
t h i r t ys om eth ings 

26.2% 

INDEX:  240
ABOVE AVERAGE % 

OF POPULATION 
BASED ON US 

AVERAGE (100)

MIDTOWN 
SINGLES:  

Mil lenn ia ls on the 
m ove; s ing le , 

d i vers e, and ur 
ban 

23.1% 

INDEX:  371  
WELL ABOVE AVERAGE 

% OF POPULATION 
BASED ON US 

AVERAGE (100)

8 11 9 5 
GENXURBAN:  
Gen X in m idd le 

age ; f am i l i es 
w i t h f ewer k ids 
and a m or tgage 

11.5% 



11E     City Commons

12D Modest Income Homes

14B College Towns

  9E     Retirement Communities

9B Golden Years

9F Social Security Set

11D Set to Impress

7F     Southwestern Families

8E Front Porches

12C            Small Town Simplicity

8B Emerald City

11B               Young and Restless

5A     Comfortable Empty Nesters

Exurbanites1E

GALVESTON:  DOMINANT LIFEMODE SUMMARY GROUPS 

9A Silver & Gold

6E Rural Resort Dwellers

8F Old and Newcomers 5D Rustbelt Traditions

7D Barrios Urbanos 5E Midlife Constants



8F Old and Newcomers

Households: 2,859,200
Median Income 

Median Age 

39.4

$45k

Household 
Singles

Housing 
Single Family;

Multi-Units

3

Prof/Svcs
College Degree
White
• Buy frozen, convenience foods 
• Bank online or in person
• Volunteer, fundraise, recycle 
• Watch movies at home
• View car as transportation only 

11B Young and Restless

Households: 2,131,500
Median Income 

Median Age 

29.8

$40k

Household 
Singles

Housing 
Multi-Unit Rentals

3

Svcs/Prof
College Degree
White/Black
n Text, redeem coupons from cell phone
n Bank online
n Go dancing; play pool; 
 buy organic food
n	 Listen to hit radio, jazz, rap,  

hip-hop, dance music
n Buy from eBay

11D Set to Impress

Households: 1,714,100
Median Income 

Median Age 

33.9

$33k

Household 
Singles

Housing 
Multi-Unit Rentals; 

Single Family

3

Svcs/Prof/Admin
College Degree
White/Black
n Go to rock concerts, 

nightclubs, zoos
n Prefer brand names; deal seekers
n Shop at Walmart
n Download latest music online
n Own used, imported vehicles

7F    Southwestern Families

Households: 1,021,400
Median Income 

Median Age 

34.6

$30k

Household 
Married Couples

Housing 
Single Family

2

Svcs
No HS Diploma
Hispanic
n Shop discount, pharmacies
n Pay bills in person; sometimes  

use mobile devices
n Gamble at casinos; 

buy lottery tickets
n Listen to Hispanic radio
n Own 1– 2 vehicles

12C Small Town Simplicity

Households: 2,305,700
Median Income 

Median Age 

40.8

$31k

Household 
Singles

Housing 
Single Family

5

Svcs/Prof
HS Diploma Only/GED
White

• Visit the doctor regularly
• Shop with coupons at discount 

stores
Go hunting, fishing; watch

• NASCAR, college football,  
basketball on TV 

• Read newspapers; watch TV
• Own trucks, SUVs, ATVs 

8E Front Porches

Households: 1,960,300
Median Income 

Median Age 

34.9

$44k

Household 
Married Couples

Housing 
Single Family;

Multi-Units

3

Svcs/Prof/Admin
HS Diploma Only/GED 
White

• Go online for gaming, watching
movies, employment searches

• Price more important than 
brands

• Play board games, video games
• Watch Comedy Central, 

Nickelodeon, PBS Kids Sprout
• Own 1 vehicle 

5A  Comfortable Empty Nesters

Households: 3,024,200
Median Income 

Median Age 

48.0

$75k

Household 
Married Couples

Housing 
Single Family

4

Prof/Mgmt
College Degree
White
n Play golf; ski; work out regularly
n Save/Invest prudently 
n Prefer to eat at home
n Listen to sports radio; 

watch sports on TV
n Own 1–2 vehicles

9F Social Security Set

Households: 1,001,400
Median Income 

Median Age 

45.6

$18k

Household 
Singles

Housing 
Multi-Unit Rentals

3

Retired/Svcs/Prof 
HS Diploma Only/GED
White/Black
n Prefer to cook, eat at home
n Pay bills in person
n Play bingo
n Subscribe to basic cable TV
n Take public transportation

GALVESTON:  LIFEMODE SUMMARY GROUPS 
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8B Emerald City

Households: 1,748,600
Median Income 

Median Age 

37.4

$59k

Household 
Singles

Housing 
Single Family;

Multi-Units

3

Prof/Mgmt
College Degree
White
n Travel frequently
n Contribute to NPR/PBS
n Buy, eat organic foods
n Read books, magazines on tablets
n Prefer natural, green products

5D Rustbelt Traditions

Households: 2,716,800
Median Income 

Median Age 

39.0

$52k

Household 
Married Couples

Housing 
Single Family

2

Svcs/Prof/Admin
College Degree
White
n Buy American-made products
n Hold home mortgages
n Play games online
n Read newspapers; watch TV
n Own 1–2 vehicles

7D Barrios Urbanos

Households: 1,289,900
Median Income 

Median Age 

28.9

$38k

Household 
Married Couples

Housing 
Single Family

2

Svcs
No HS Diploma
Hispanic
n Buy discount for children’s products
n Own no retirement savings
n Read magazines
n Listen to Hispanic radio
n Own 1– 2 vehicles; carpool

14B College Towns

Households: 1,176,200
Median Income 

Median Age 

24.5

$32k

Household 
Singles

Housing 
Multi-Unit Rentals; 

Single Family

3

Students/Prof/Svcs
College Degree
White
n Use computers, cell phones 

for everything
n Pay bills online
n Shop impulsively
n Customize cell phones
n Prefer vehicle with 

good gas mileage

9A Silver & Gold

Households: 942,900
Median Income 

Median Age 

63.2

$72k

Household 
Married Couples

w/No Kids

Housing 
Single Fam; Seasonal

4

Retired/Prof/Mgmt
College Degree
White
n Play golf; go boating
n Draw retirement income
n Exercise regularly
n Read newspapers, 

magazines, books
n Prefer luxury cars, 

SUVs, convertibles

11E     City Commons

Households: 1,106,600
Median Income 

Median Age 

28.5

$18k

Household 
Single Parents

Housing 
Multi-Unit Rentals; 

Single Family

3

Svcs/Prof/Admin
HS Diploma Only/GED
Black
n Shop warehouse clubs/discount
n Own private health care policy
n Buy baby/children’s products
n Listen to urban radio
n Take taxi’s, public transportation

9B Golden Years

Households: 1,657,400
Median Income 

Median Age 

52.3

$72k

Household 
Singles

Housing 
Single Fam; Multi-Units

4

Prof/Mgmt
College Degree
White
n Travel overseas frequently
n Manage portfolios of CDs, stocks
n Shop, pay bills, track 

investments online
n Watch cable TV; 

read newspapers
n Support arts, charities

12D Modest Income Homes

Households: 1,627,600
Median Income 

Median Age 

37.0

$24k

Household 
Singles

Housing 
Single Family

2

Svcs/Admin
HS Diploma Only/GED
Black
n Shop at low-cost retailers,  

warehouse clubs
n Pay bills in person
n Play basketball
n Watch BET; listen to gospel, 

R&B radio
n Own 1 vehicle; carpool,  

take public transportation

9

10

11

12

13

14

15

16

RANK RANK
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Exurbanites

Households: 2,398,200
Median Income 

Median Age 

51.0

$103k

Household 
Married Couples

Housing 
Single Family

4

Prof/Mgmt
College Degree
White
n Contract for home care services
n Invest actively; 

use financial planners
n Prefer natural, organic products
n Support public TV/radio
n Choose late-model 

luxury cars, SUVs

1E

5E

6E

Midlife Constants

Rural Resort Dwellers

Households: 3,068,400

Households: 1,227,200

Median Income 

Median Income 

Median Age 

Median Age 

47.0

54.1

$50k

Household 
Married Couples

w/No Kids

Household 
Married Couples

w/No Kids

Housing 
Single Family

Housing 
Single Fam/Seasonal

4

6

$53k

Prof/Svcs
College Degree
White
n Attend church; are members 

of fraternal orders
n Have retirement income, 

Social Security
n Read; go fishing; play golf
n Watch country, movie TV channels
n Own domestic SUVs, trucks

Svcs/Prof
College Degree
White
n Tend vegetable gardens
n Own low-risk assets
n Go hunting, freshwater fishing
n Watch National Geographic,  

Discovery Channel, Weather  
 Channel
n Own older, domestic vehicles

  9E  Retirement Communities

Households: 1,501,100
Median Income 

Median Age 

53.9

$41k

Household 
Singles

Housing 
Multi-Units; Single Family

3

Retired/Prof/Svcs/Admin
College Degree
White
n Shop at diverse, large retail  
 chains
n Monitor finances closely
n Support political organizations/ 

other groups
n Watch cable TV; HBO, Cinemax
n Vacation overseas

17

18

19

20

RANK
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GALVESTON: Tapestry Segmentation Area Profile
Prepared by Esri

Top Twenty Tapestry Segments 

2017 Households 2017 U.S. Households

Rank Tapestry Segment Percent Percent Percent Percent Index

1 Old and Newcomers (8F) 17.6% 17.6% 2.3% 2.3% 757
2 Set to Impress (11D) 12.8% 30.4% 1.4% 3.7% 919
3 Young and Restless (11B) 7.5% 37.9% 1.7% 5.4% 431
4 Southwestern Families (7F) 6.2% 44.1% 0.8% 6.2% 744
5 Small Town Simplicity (12C) 5.9% 50.0% 1.9% 8.1% 317

Subtotal 50.0% 8.1%

6 Comfortable Empty Nesters (5A) 5.9% 55.9% 2.5% 10.6% 239
7 Social Security Set (9F) 4.8% 60.7% 0.8% 11.4% 591
8 Front Porches (8E) 4.4% 65.1% 1.6% 13.0% 274
9 Emerald City (8B) 4.3% 69.4% 1.4% 14.4% 301

10 Rustbelt Traditions (5D) 3.7% 73.1% 2.2% 16.6% 166
Subtotal 23.1% 8.5%

11 Barrios Urbanos (7D) 3.5% 76.6% 1.0% 17.6% 338
12 College Towns (14B) 3.4% 80.0% 1.0% 18.6% 359
13 Silver & Gold (9A) 3.2% 83.2% 0.8% 19.4% 413
14 City Commons (11E) 2.9% 86.1% 0.9% 20.3% 321
15 Golden Years (9B) 2.7% 88.8% 1.3% 21.6% 198

Subtotal 15.7% 5.0%

16 Modest Income Homes (12D) 2.5% 91.3% 1.3% 22.9% 189
17 Midlife Constants (5E) 2.0% 93.3% 2.5% 25.4% 80
18 Rural Resort Dwellers (6E) 1.9% 95.2% 1.0% 26.4% 188
19 Exurbanites (1E) 1.7% 96.9% 1.9% 28.3% 87
20 Retirement Communities (9E) 1.3% 98.2% 1.2% 29.5% 105

Subtotal 9.4% 7.9%

Total 97.9% 29.6% 330

Site
U.S.

TToopp  TTeenn  TTaappeessttrryy  SSeeggmmeennttss  SSiittee  vvss..  UU..SS..Rustbelt Traditions (5D)

Emerald City (8B)

Front Porches (8E)

Social Security Set (9F) 

Comfortable Empty Nesters (5A)

Small Town Simplicity (12C)

Southwestern Families (7F) 

Young and Restless (11B)

Set to Impress (11D)

Old and Newcomers (8F)

16146 8 10 12
Percent of Households by Tapestry Segment

420

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri

May 24, 2018

©2018 Esri Page 1 of 6

Cumulative Cumulative

http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment38.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment54.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment52.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment32.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment58.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment16.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment45.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment37.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment34.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment19.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment30.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment66.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment40.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment55.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment41.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment59.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment20.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment25.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment5.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment44.pdf


GALVESTON: Tapestry Segmentation Area Profile
Prepared by Esri

Tapestry LifeMode Groups 2017 Households 2017 Adult Population

Number Percent Index Number Percent Index
Total: 21,656 100.0% 42,573 100.0%

367 1.7% 17 721 1.7% 16
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

367 1.7% 87 721 1.7% 87

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

2,494 11.5% 101 5,036 11.8% 108
1,269 5.9% 239 2,590 6.1% 248

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

795 3.7% 166 1,628 3.8% 184
430 2.0% 80 818 1.9% 81

406 1.9% 16 789 1.9% 16
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

406 1.9% 188 789 1.9% 200
0 0.0% 0 0 0.0% 0

2,104 9.7% 138 4,432 10.4% 128
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

767 3.5% 338 1,619 3.8% 304
0 0.0% 0 0 0.0% 0

1,337 6.2% 744 2,813 6.6% 690

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri

May 24, 2018

©2018 Esri Page 3 of 6

 

 

 

 

 

 

 

 

 

 

 

 

 

1. Affluent Estates
Top Tier (1A)
Professional Pride (1B) 
Boomburbs (1C)
Savvy Suburbanites (1D) 
Exurbanites (1E)

2. Upscale Avenues
Urban Chic (2A)
Pleasantville (2B)
Pacific Heights (2C) Enterprising 
Professionals (2D)

3. Uptown Individuals 
Laptops and Lattes (3A)
Metro Renters (3B) 
Trendsetters (3C)

4. Family Landscapes
Soccer Moms (4A)
Home Improvement (4B) 
Middleburg (4C)

5. GenXurban
Comfortable Empty Nesters (5A) 
In Style (5B)
Parks and Rec (5C)
Rustbelt Traditions (5D)
Midlife Constants (5E)

6. Cozy Country Living 
Green Acres (6A)
Salt of the Earth (6B)
The Great Outdoors (6C) 
Prairie Living (6D)
Rural Resort Dwellers (6E) 
Heartland Communities (6F)

7. Ethnic Enclaves
Up and Coming Families (7A) 
Urban Villages (7B)
American Dreamers (7C) 
Barrios Urbanos (7D)
Valley Growers (7E) 
Southwestern Families (7F) 

http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment1.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment2.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment3.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment4.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment5.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment6.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment7.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment8.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment9.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment10.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment11.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment12.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment13.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment14.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment15.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment16.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment16.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment17.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment18.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment19.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment20.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment21.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment22.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment23.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment24.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment25.pdf
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http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment28.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment29.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment30.pdf
http://downloads.esri.com/esri_content_doc/dbl/us/tapestry/segment31.pdf
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GALVESTON: Tapestry Segmentation Area Profile
Prepared by Esri

Tapestry LifeMode Groups 2017 Households 2017 Adult Population
Number Percent Index Number Percent Index

Total: 21,656 100.0% 42,573 100.0%

5,673 26.2% 240 10,520 24.7% 243
0 0.0% 0 0 0.0% 0

924 4.3% 301 1,490 3.5% 287
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

943 4.4% 274 1,876 4.4% 289
3,806 17.6% 757 7,154 16.8% 839

0 0.0% 0 0 0.0% 0

2,577 11.9% 206 5,620 13.2% 263
685 3.2% 413 1,213 2.8% 411
576 2.7% 198 1,079 2.5% 213

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

276 1.3% 105 490 1.2% 113
1,040 4.8% 591 2,838 6.7% 997

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

5,008 23.1% 371 8,525 20.0% 364
0 0.0% 0 0 0.0% 0

1,614 7.5% 431 2,554 6.0% 434
0 0.0% 0 0 0.0% 0

2,770 12.8% 919 4,796 11.3% 945
624 2.9% 321 1,175 2.8% 342

2,094 9.7% 156 4,145 9.7% 166
0 0.0% 0 0 0.0% 0

268 1.2% 64 559 1.3% 72
1,285 5.9% 317 2,555 6.0% 355

541 2.5% 189 1,031 2.4% 191

0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0
0 0.0% 0 0 0.0% 0

933 4.3% 266 2,785 6.5% 285
0 0.0% 0 0 0.0% 0

743 3.4% 359 1,531 3.6% 347
190 0.9% 171 1,254 2.9% 298

Unclassified (15) 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri
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9.

10.

11.

12.

13.

14.

Middle Ground
City Lights (8A)
Emerald City (8B)
Bright Young Professionals (8C) 
Downtown Melting Pot (8D) 
Front Porches (8E)
Old and Newcomers (8F) 
Hardscrabble Road (8G)

Senior Styles
Silver & Gold (9A)
Golden Years (9B)
The Elders (9C)
Senior Escapes (9D) 
Retirement Communities (9E) 
Social Security Set (9F)

Rustic Outposts 
Southern Satellites (10A) 
Rooted Rural (10B)
Diners & Miners (10C)
Down the Road (10D)
Rural Bypasses (10E)

Midtown Singles
City Strivers (11A)
Young and Restless (11B) 
Metro Fusion (11C)
Set to Impress (11D)
City Commons (11E)

Hometown
Family Foundations (12A) 
Traditional Living (12B)
Small Town Simplicity (12C) 
Modest Income Homes (12D)

Next Wave
International Marketplace (13A) 
Las Casas (13B)
NeWest Residents (13C)
Fresh Ambitions (13D)
High Rise Renters (13E)

Scholars and Patriots 
Military Proximity (14A) 
College Towns (14B)
Dorms to Diplomas (14C)
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GALVESTON: Tapestry Segmentation Area Profile
Prepared by Esri

Tapestry Urbanization Groups 2017 Households 2017 Adult Population
Number Percent Index Number Percent Index

Total: 21,656 100.0% 42,573 100.0%

1. Principal Urban Center 0 0.0% 0 0 0.0% 0
Laptops and Lattes (3A) 0 0.0% 0 0 0.0% 0
Metro Renters (3B) 0 0.0% 0 0 0.0% 0
Trendsetters (3C) 0 0.0% 0 0 0.0% 0
Downtown Melting Pot (8D) 0 0.0% 0 0 0.0% 0
City Strivers (11A) 0 0.0% 0 0 0.0% 0
NeWest Residents (13C) 0 0.0% 0 0 0.0% 0
Fresh Ambitions (13D) 0 0.0% 0 0 0.0% 0
High Rise Renters (13E) 0 0.0% 0 0 0.0% 0

2. Urban Periphery 3,440 15.9% 94 7,091 16.7% 93
Pacific Heights (2C) 0 0.0% 0 0 0.0% 0
Rustbelt Traditions (5D) 795 3.7% 166 1,628 3.8% 184
Urban Villages (7B) 0 0.0% 0 0 0.0% 0
American Dreamers (7C) 0 0.0% 0 0 0.0% 0
Barrios Urbanos (7D) 767 3.5% 338 1,619 3.8% 304
Southwestern Families (7F) 1,337 6.2% 744 2,813 6.6% 690
City Lights (8A) 0 0.0% 0 0 0.0% 0
Bright Young Professionals (8C) 0 0.0% 0 0 0.0% 0
Metro Fusion (11C) 0 0.0% 0 0 0.0% 0
Family Foundations (12A) 0 0.0% 0 0 0.0% 0
Modest Income Homes (12D) 541 2.5% 189 1,031 2.4% 191
International Marketplace (13A) 0 0.0% 0 0 0.0% 0
Las Casas (13B) 0 0.0% 0 0 0.0% 0

3. Metro Cities 13,198 60.9% 334 25,717 60.4% 357
In Style (5B) 0 0.0% 0 0 0.0% 0
Emerald City (8B) 924 4.3% 301 1,490 3.5% 287
Front Porches (8E) 943 4.4% 274 1,876 4.4% 289
Old and Newcomers (8F) 3,806 17.6% 757 7,154 16.8% 839
Hardscrabble Road (8G) 0 0.0% 0 0 0.0% 0
Retirement Communities (9E) 276 1.3% 105 490 1.2% 113
Social Security Set (9F) 1,040 4.8% 591 2,838 6.7% 997
Young and Restless (11B) 1,614 7.5% 431 2,554 6.0% 434
Set to Impress (11D) 2,770 12.8% 919 4,796 11.3% 945
City Commons (11E) 624 2.9% 321 1,175 2.8% 342
Traditional Living (12B) 268 1.2% 64 559 1.3% 72
College Towns (14B) 743 3.4% 359 1,531 3.6% 347
Dorms to Diplomas (14C) 190 0.9% 171 1,254 2.9% 298

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri
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GALVESTON: Tapestry Segmentation Area Profile

Prepared by Esri

Tapestry Urbanization Groups 2017 Households 2017 Adult Population
Number Percent Index Number Percent Index

Total: 21,656 100.0% 42,573 100.0%
4. Suburban Periphery 3,327 15.4% 48 6,421 15.1% 47
Top Tier (1A) 0 0.0% 0 0 0.0% 0
Professional Pride (1B) 0 0.0% 0 0 0.0% 0
Boomburbs (1C) 0 0.0% 0 0 0.0% 0
Savvy Suburbanites (1D) 0 0.0% 0 0 0.0% 0
Exurbanites (1E) 367 1.7% 87 721 1.7% 87
Urban Chic (2A) 0 0.0% 0 0 0.0% 0
Pleasantville (2B) 0 0.0% 0 0 0.0% 0
Enterprising Professionals (2D) 0 0.0% 0 0 0.0% 0
Soccer Moms (4A) 0 0.0% 0 0 0.0% 0
Home Improvement (4B) 0 0.0% 0 0 0.0% 0
Comfortable Empty Nesters (5A) 1,269 5.9% 239 2,590 6.1% 248
Parks and Rec (5C) 0 0.0% 0 0 0.0% 0
Midlife Constants (5E) 430 2.0% 80 818 1.9% 81
Up and Coming Families (7A) 0 0.0% 0 0 0.0% 0
Silver & Gold (9A) 685 3.2% 413 1,213 2.8% 411
Golden Years (9B) 576 2.7% 198 1,079 2.5% 213
The Elders (9C) 0 0.0% 0 0 0.0% 0
Military Proximity (14A) 0 0.0% 0 0 0.0% 0

5. Semirural 1,285 5.9% 64 2,555 6.0% 67
Middleburg (4C) 0 0.0% 0 0 0.0% 0
Heartland Communities (6F) 0 0.0% 0 0 0.0% 0
Valley Growers (7E) 0 0.0% 0 0 0.0% 0
Senior Escapes (9D) 0 0.0% 0 0 0.0% 0
Down the Road (10D) 0 0.0% 0 0 0.0% 0
Small Town Simplicity (12C) 1,285 5.9% 317 2,555 6.0% 355

6. Rural 406 1.9% 11 789 1.9% 11
Green Acres (6A) 0 0.0% 0 0 0.0% 0
Salt of the Earth (6B) 0 0.0% 0 0 0.0% 0
The Great Outdoors (6C) 0 0.0% 0 0 0.0% 0
Prairie Living (6D) 0 0.0% 0 0 0.0% 0
Rural Resort Dwellers (6E) 406 1.9% 188 789 1.9% 200
Southern Satellites (10A) 0 0.0% 0 0 0.0% 0
Rooted Rural (10B) 0 0.0% 0 0 0.0% 0
Diners & Miners (10C) 0 0.0% 0 0 0% 0
Rural Bypasses (10E) 0 0.0% 0 0 0.0% 0

Unclassified (15) 0 0.0% 0 0 0.0% 0

Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri May 24, 2018
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GALVESTON:  RETAIL MARKETPLACE 

Top Industry Groups (Gap/Leakage) 

Industry Retail Gap ($) Leakage/Surplus 

Factor 

1 Non-Store Retail $   9,376,141 98.8 

- E-Shopping/Mail Order $ 6,627,131 100 

- Vending Machine Operator $    551,832 100 

- Direct Selling Establishment $ 2,197,178 95.2 

2 Book, Periodical & Music Stores $   1,312,140 40.7 

3 Clothing & Clothing Accessories $ 11,426,975 27.3 

- Clothing Stores $ 8,669,458 32.3 

- Shoe Stores $ 1,951,612   35.9 

- Jewelry, Luggage & Leather $    805,905  8.4 

4 Furniture & Home Furnishings $   6,128,827 17.9 

- Furniture Store $ 1,942,552 8.8 

- Home Furnishings $ 4,186,275 34.4 

5 Electronics & Appliances $ 10,414,931 32.1 

These are the most significant retail “leakages” based upon Galveston’s 
consumer spending.  
Based upon survey reponses and interviews, there seems to be a desire for 
electronics store, book store and additional clothing stores (both men and 
women)

Definitions:
Non-Store Retailers sell merchandise through infomercials, direct response advertisement, 
paper/electronic catalogs, door-to-door, in-home demonstrations, portable stalls and vending 
machines. It also includes mail order houses, home delivery sales, party plan salese-shopping 
and street vendors (except for food). Direct sale of products, such as home heating oil and 
newspaper delivery service.



LIFEMODE SUMMARY GROUPS 

Affluent Estates: Established wealth — educated, well-traveled married couples 

Upscale Avenues: Prosperous, married couples in higher density neighborhoods 

Uptown Individuals: Younger, urban singles on the move

Family Landscapes: Successful younger families in newer housing

GenXurban: Gen X in middle age; families with fewer kids and a mortgage

Cozy Country Living: Empty nesters in bucolic settings

Ethnic Enclaves: Established diversity— young, Hispanic homeowners with families 

Middle Ground: Lifestyles of thirtysomethings

Senior Styles: Senior lifestyles reveal the effects of saving for retirement

Rustic Outposts: Country life with older families, older homes

Midtown Single Millennials on the move; single, diverse, and urban

Hometown: Growing up and staying close to home;  single householders

Next Wave: Urban denizens; young, diverse, hardworking families

Scholars and Patriot College campuses and military neighborhoods
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Data Note: This report identifies neighborhood segments in the area, and describes the socioeconomic quality of the immediate neighborhood.  The index is a comparison 
of the percent of households or Total Population 18+ in the area, by Tapestry segment, to the percent of households or Total Population 18+ in the United States, by 
segment.  An index of 100 is the US average.
Source: Esri
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